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Innovation seen in store By Hippo Zourides

As the year came to an 
end, we visited the new 

revamped Pick n Pay Constantia 
store in Cape Town and the site 
was replete with new innovation 
that will inspire the reader. 
A visit to the store is highly 
recommended.
The re-design of the store 

is based on many new ideas 
firstly launched in the PnP 
store at William Nicol, Sandton, 
Johannesburg and all concepts 
have been thought through very 
well to make it easier for the 
consumer to shop and enjoy the 
outing, with many promises of 
return visits.
The fresh departments have 

been completely redone, but the 
innovative ideas are not only 
limited to the serviced areas. 
Category managers had a field 
day coming up with novel ideas 
to merchandise and display their 
sections and many lessons can be 
taken from this store. 

The delicatessen could be seen in any part of Europe. The presentation and variety 
are inspiring and the consumer is tempted with samples of the fare on display.
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Olives and peppers to suit every taste are available on 
a loose-serve basis. The olive oils complement the display.

For those in 
a hurry, the full 
delicatessen range 
is available on 
a pre-packed basis 
and the signage is 
clear to speed up 
the process.

Cheese from SA and around the world make this mouth-watering 
display accessible to the fussiest taste buds.
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Sushi and poke have become staples for  South Africans who enjoy Japanese cuisine. 
The products are made in front of the customers by qualified Asians chefs.

The seafood 
department has 
become a staple 
in high end stores 
within Pick n Pay. 
This Constantia 
display is clean 
and attractive 
and no smells 
emanate from 
the department. 
Both fresh and 
frozen options 
are available to 
the consumer.

The serviced area of the butchery not only displays a range of cuts 
for the consumer, plus the ‘must have’ biltong area, but now also 
included dry-aged and wet-aged meats, where the butchery staff 
can cut the steaks to the customers’ specification.

These specially-designed units are very versatile 
and can display a wide range of products. 
The units are on castors and can be wheeled 
anywhere in the store.
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Breads of the world could 
be the name of this section. 

Freshly baked bread is openly 
displayed and the sneeze guard 

is placed to protect the bread 
while also serving as a shelf 

for signage and packaging.  
Related merchandise completes 

the display. The new charcoal 
panini has been added 

to the range.

The Constantia store is equipped with a demonstration 
kitchen area where healthy and simple to cook meals 
are prepared by chefs. Customers not only watch the 
proceedings and take away the recipes, but can also 
purchase all the items for the meal on the spot.

Krispy Kreme 
doughnuts have 
an exclusive 
arrangement 
with Pick n Pay 
to sell their range 
of products in 
some targeted 
stores.
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Customers can 
access a whole 
range of products 
that can be 
purchased by 
the kilo or by 
the litre and 
packaged in their 
own packaging or 
environmentally-
friendly paper 
packets.

This chocolatier stand will now been seen in upmarket 
PnP stores and the range is scrumptious.

The wine section 
is welcoming 
to the female 
shopper and the 
counter on the 
left is used for 
wine tastings and 
demonstrations.
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The nude wall is becoming a beautiful display area for consumers who avoid plastic packaging. 
The range has increased from the original launch range and more products are added regularly.

The fresh produce displays are easily accessible to the shopper, 
who is spoilt for choice as far as tomatoes go.

‘Pick n mix’ is 
now available in 
the fresh produce 
area. Customers 
can pick any four 
items on display 
in these bins 
for a total price 
of R100.
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SR

Pick n Pay has embraced the wellness trends amongst consumers and the 
Wellness Zone is a new development for its vitamin and supplement range 
of products, strategically located near its pharmacy and clinic offering.

The pharmacy area is very professional with its clean and modern lines. 
The pharmacy is complemented by an outsourced clinic, manned by 
qualified staff for primary medical care.

This corner of the 
Constantia store 
includes a range 
of convenience 

services, from 
cinema, theatre 

and travel bookings 
to key cutting to 

shoe mending 
and clothes dry 

cleaning.


